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“Young and 

Alcohol Free” 
Student Workshop 
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Warm-up Game 

Believe it or not 
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Alcohol Myth (Q1)   

 

 

 

Is “Alcoopop” 

less harmful than 

general alcoholic 

beverages? 
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Alcohol Myth (Q2) 

 

  

 

  

  

 

Occasional 

binge drinking 

does no harm 

to your body? 
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Alcohol Myth (Q3) 

 

   

  

  

 

Rumor has it 

that red wine 

is good for 

the heart. 

Is it true? 
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Program Content 

1.Dispel the Myths of Alcohol 
• Understanding Alcohol Harm and Drinking Myths 

2.Messages behind Advertisement 
• Beware of Marketing Traps on Alcohol 

3.Understanding Alcohol-related 
Harms 
• Know more about the effects of drinking on health 

4.Say No to Alcohol 
• Refusal Skills towards Alcohol 
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 Dispel the 

Myths of Alcohol 

1 
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What is alcoholic beverages? 

• 

• 
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Interactive Session 1 Alcohol content guessing 

Type Alcohol content (% by volume)* 

Beer 

Cider 

Red wine/ White wine/ Champagne 

Plum wine 

Spirits (e.g. Whisky, Vodka , Brandy) 

Chinese spirits / Chinese Baijiu 

?? % 

Remarks: *Approximate values only. 

9 



    

   

    

  

  

    

   

    

    

 

Interactive Session 1 Alcohol content guessing 

Remarks: *Approximate values only. 

Type Alcohol content (% by volume)* 

Beer 5% 

Cider 5% 

Red wine/ White wine/ Champagne 12% 

Plum wine 15% 

Spirits (e.g. Whisky, Vodka, Brandy) 40% 

Chinese spirits / Chinese Baijiu 52% 
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Myth vs Fact 

Is "Alcopop" less harmful than 

general alcoholic beverages? 

• 

• 
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Changing the Product Design 

• 

• 
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Myth vs Fact 2 

Occasional binge drinking 

does no harm to the body? 

• 

• 

• 

• 
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Myth vs Fact 3 

14 

• 

• 

• 

• 



 15 



   

 

 

 Message behind 

Advertisement 

16 
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Q & A 

Your impression about alcohol is…… 

Symbol of High Alcohol  
adulthood? Tolerance? 

Manhood? Good taste? 

Drink for friendship? 
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Q & A 

Sugar-coated reality about alcohol 
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Responsible drinking?! 

Alcohol industry says: 

• 

Actually… 

• 

. 
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Information Asymmetry 

Advertisements tell you: 

• 

Advertisements do not tell you: 

• 
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Interactive session 

I am not drunk ! 
Drunk Goggles Challenge 
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 Understanding 
Alcohol-related 

Harms 

22 
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Alcohol Harm 1:

「“Ethanol in alcoholic beverages” 

and “acetaldehyde associated with 

alcohol consumption” have both 

been classified as Group 1 

carcinogens by the World 

Health Organization 

Alcohol cause Cancer 

Source: Centre for Health Protection, Department of Health 
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Alcohol Harm 2: 

Alcohol leads to weight gain 
• 

• 

= = = 
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Alcohol Harm 2: 
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Alcohol Harm 3: 

Stay Sober, Sport Better 
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Alcohol Harm 4: 

Alcohol worsens depressed mood 

• 

• 

• 
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Alcohol Harm 5: 

Drinking is harmful to youth’s brain development 

• Youths with long-term alcohol 

consumption have poorer memory. 

• Alcohol is a toxin against youth brain 

development. It affects nervous system 

development and self-control ability. 

• Youths who start drinking before age 12 are more likely to have 

violent behaviours or injuries later on due to drinking or to skip 

lessons. 

• Youths who start drinking before age 18 are more likely to develop 

alcohol abuse or dependence in adulthood. The risk would be even 

higher if they started drinking earlier (before age 15). 
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Say No to Alcohol 

29 
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There is no safe drinking level. 

Even little consumption 

can still increase the 

risk of cancers. 

So, we say no to alcohol! 
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Say No to Alcohol 

• Avoid friends’ temptation to try

smoking or drinking.

• Avoid taking part in activities that

provide alcohol. For example,

activities held in Karaoke and

Pub.

• On the occasions of celebration

or gathering (For example,

wedding banquet, New years

celebration party), choose non-

alcoholic drinks, e.g. water,

sugar-free beverages.
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Tips to Say No to Alcohol 

 1. Ignore the request

- ” Turn a blind eye or a deaf ear to the invitation. ”

 2. Simply say no

” No, thanks.”

 3. Give an excuse

- ” No, I’m allergic to alcohol.”

- ” No, I’ve something to do tomorrow.”
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 4. Find an ally to back you up 

“No, we both don't drink.” 

 5. Suggest something else 

“Alcohol is expensive and unhealthy. Let’s have something else!” 

 6. Repeat your refusal 

“I said I don't drink!” 

 7. Walk away from the situation 

Say: “Sorry, some urgent business has flashed through my mind” 

and walk away quickly. 
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Conclusion 
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Information from Department of Health 

For more information: 

Please view the website below 

www.change4health.gov.hk 
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http://www.change4health.gov.hk/


Information from Department of Health 
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https://www.change4health.gov.hk/en/r 
esources/av_gallery/index.html?yr=2017 

    

 

  

 

 

Audio-

visual 

Gallery 



  

  

 

Reduce harmful 

use of alcohol 
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Thank you! 
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